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OVERVIEW



Mission

To advocate, develop, enhance 
and promote educating the 
public, industry training, 
marketing, safety and be 
Alabama’s natural gas voice to 
the State.



ANGA 
Officers 
2022-23

•Bob Gardner – President
• Jim Green – 1st Vice President
• Todd Gentle – 2nd Vice President
•Heath Reed - Treasurer
•Nikki Frost – Executive Director



ANGA 
Committees

•Engineering – Keith Blackwood
•Government Affairs – Mike Strength
•Mutual Assistance – Blaine Collier
•Operations – Leonard Casey
• Corrosion – Darby Shirley
• Damage Prevention – Jeff Bice
• Safety – Ashley Mitchell

•Public Relations/Marketing –
Shannon Jackson & Beth McKern
•Training & Education – Geoff Isbell



ANGA 
Website

www.alnga.org

http://www.alnga.org/


ANGA 
Website

www.alnga.org/answers

http://www.alnga.org/answers


ANGA 
Board of
Directors
2022-23

• The 21-member Board of Directors 
meets at least four times per year 
and it members are elected to 
staggering 3-year terms

•ANGA “primary” members 
(operators and affiliates) comprise 
the Board



ANGA  
Events

August 2022 – Fall Workshop – Athens

October 2022 – Operations Management Roundtable



STRATEGIC PLAN



Strategic 
Plan 

• Started from the 2021-2022 plan and a 
collaborative effort of over 20 individuals

• Focused on ANGA’s Mission and the Next 
Generation

• 3 to 5 year outlook

• Components
• Goal Areas
• Outcomes
• Strategies
• Implementation Plans



Strategic 
Plan

Goal Areas 

• Grow and Engage the Membership

• Provide Education about the Benefits of 
Natural Gas and the Natural Gas Industry

• Promote the Use and Safety of Natural Gas



Grow and Engage the Membership

Strategies

1.Engage non-involved Alabama Natural 

Gas Systems

2.Engage and Increase Membership 

3.Select and train ANGA leadership to 

maximize the benefit for ANGA and the 

members



Provide Education about the Benefits 
of Natural Gas and the Natural Gas 
Industry

Strategies

1. Develop and implement educational materials suitable for gas 

employees.

2. Develop and implement an educational program designed to teach 

Elementary, Middle, and High School Students about the general 

principles of natural gas, the benefits of using gas, and the natural 

gas industry.   

3. Develop and implement Natural Gas Education Program Lectures at 

Junior Colleges and Universities



Promote the Use and Safety of Natural Gas

Strategies

1. Identify the message to be shared

2. Identify the target audience

3. Determine the best medium(a)/platform 

4. Design the materials

5. Produce/Launch the message using the appropriate 

media/platforms



PUBLIC RELATIONS & 
MARKETING



Home’s 
Best 

Friend

Increase awareness of natural gas and influence consumers 
on the importance of having natural gas as a choice.  

www.naturalgasforall.org

Good Boy
Good Life
Bath Time

http://www.naturalgasforall.org/
https://www.youtube.com/watch?app=desktop&v=4zqeyn0gOIU
https://www.youtube.com/watch?app=desktop&v=NM3XByeOEto
https://www.youtube.com/watch?app=desktop&v=6s0ex3CulqE


Home’s 
Best 

Friend

Video 

• Connected TV - Hulu

• Focused Local Spot Buys

- Birmingham; WBRC, FOX6 (Fox)

- Montgomery; WSFA, News12 

(NBC)

- Mobile; WALA, FOX10 (Fox)

- Huntsville; WAFF, News48 (NBC)

- Dothan; WTVY, News4 (CBS)

Audio

• Streaming Audio (Spotify, Pandora, SXM)

• Podcasts



Home’s 
Best 

Friend

Channels

Paid Search

• Google

Paid Social

• Facebook

• Instagram

• Snapchat

• TikTok

Influencer Agreements



2022-2023 CHARITY



2022-23 
Charity



CLOSING REMARKS



Getting 
Involved

•Committees

•Conferences

•Forum

•Virtual events

•Home’s Best Friend

•Promote all of the above




